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The
Location

—Central community hub for the surrounding 

neighbourhood and visitors from abroad

— Attracting 22,000 daily visitors (8 Million per 

year) and expected to hit 10 million within the 

next year

— 11,000 residents and workers on-site daily

—700 commercial parking spaces

3KM RADIUS OF THE WELL
Population: 330,500

Average Household Income: $124,634 

Median Age: 36

Population Growth: 14.8% in the next 5 years

TORONTO CMA
Households: 2,474,640

Average Household Income: $147,360

Median Age: 52



3

The Audience
Primary Audience

(3km radius of The Well & Toronto CMA) 

Urban Young & Social

This audience comprises young professionals, social and tech-savvy individuals, diverse 

urban dwellers, and culturally engaged residents who enjoy dining out, entertainment, and 

community activities. 

This diverse, pre-family segment is early in their careers and drawn to an urban lifestyle. 

Style, food, and social experiences matter to them, and shopping is a favoured leisure 

activity—especially at premium clothing and shoe stores. They're highly active, with strong 

interest in fitness and health clubs. In their free time, they enjoy creative hobbies like crafts, 

gourmet cooking, and photography. 

THIS SEGMENT ACCOUNTS FOR: 

94% of households in local 3km trade area (171,953) 

24% of Toronto CMA households (591,151)

Secondary Audience

(Toronto CMA) 

GTA Families 

This affluent, mid-life audience values quality 

experiences and makes the most of their limited leisure 

time. They frequent downtown Toronto for work and 

upscale shopping, stay active with daily fitness, and enjoy 

cultural attractions and outdoor pro sports.

Tertiary Audience

(Active families using Toronto as a leisure destination)

Visiting Families 

This audience is made up of active, high-earning suburban 

families with young children who visit Toronto for weekend 

leisure. They enjoy shopping, cultural outings, and family-

friendly activities, while prioritizing fitness activities for the 

family including swimming, golf, and Pilates.
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50% food, fitness and experience tailored 

to the young professional shopper on site

9 full service restaurants that feature stunning patio 

seating with views of the city.

Panoramic city views from the 38th floor 

rooftop patio.

g

The Well Retail 
Experience

50% curated retail mix featuring leading national brands 

and local legends with a loyal customer base 
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Community 
engagement 
and events
Within our first year, The Well brought 

together 70+ brand partners and hosted 100+ 

events, welcoming nearly 8 million visitors.

— The Coffee Party

— Innisfree x Sephora pop-up

— Cinco De Mayo (Luche Libre)

— The Zolas Concert

— Yoga Mornings with Lululemon

— Estee Lauder 

Breast Cancer Awareness

— The Vanguard fashion show

— Lunar New Year

— Metallica Pop Up

— Pickleball court all Spring

— Weekly Salsa Dancing all Summer

— Skating Rink all Winter with figure skating 

performances

— Departure music festival

Highlight Reel – Best of Events @ The Well 

(click here and all the links below)

https://www.instagram.com/reel/DIe6k7HPSfJ/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DIe6k7HPSfJ/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.tiktok.com/@jacksonerass/video/7500263232230264069?is_from_webapp=1&sender_device=pc
https://www.tiktok.com/@jacksonerass/video/7500263232230264069?is_from_webapp=1&sender_device=pc
https://www.tiktok.com/@jacksonerass/video/7500263232230264069?is_from_webapp=1&sender_device=pc
https://www.tiktok.com/@jacksonerass/video/7500263232230264069?is_from_webapp=1&sender_device=pc
https://www.tiktok.com/@its_kimmy.k/video/7500391334260313349?is_from_webapp=1&sender_device=pc&web_id=7504345430416246277
https://www.tiktok.com/@its_kimmy.k/video/7500391334260313349?is_from_webapp=1&sender_device=pc&web_id=7504345430416246277
https://www.tiktok.com/@erhunabbasli/video/7401724647198264608
https://www.tiktok.com/@erhunabbasli/video/7401724647198264608
https://www.instagram.com/reel/C8pMt7rgpHL/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D
https://www.instagram.com/reel/C8pMt7rgpHL/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D
https://www.tiktok.com/@stringsisterz/video/7430578646613576966
https://www.tiktok.com/@stringsisterz/video/7430578646613576966
https://www.tiktok.com/@stringsisterz/video/7430578646613576966
https://www.instagram.com/thewell_to/reel/C-awK9muF9g/
https://www.instagram.com/thewell_to/reel/C-awK9muF9g/
https://www.instagram.com/thewell_to/reel/DFa5zGyye3t/
https://www.instagram.com/thewell_to/reel/DFa5zGyye3t/
https://www.tiktok.com/@patakoosh/video/7496924910875348242?is_from_webapp=1&sender_device=pc&web_id=7504345430416246277
https://www.tiktok.com/@patakoosh/video/7496924910875348242?is_from_webapp=1&sender_device=pc&web_id=7504345430416246277
https://www.instagram.com/reel/DIT0otquP-H/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DIT0otquP-H/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.tiktok.com/@itsmegbah/video/7493279578211896581
https://www.tiktok.com/@itsmegbah/video/7493279578211896581
https://www.instagram.com/thewell_to/reel/DDiMP-ByvQn/
https://www.instagram.com/thewell_to/reel/DDiMP-ByvQn/
https://www.instagram.com/thewell_to/reel/DDiMP-ByvQn/
https://www.instagram.com/reel/DJZhB7supOT/
https://www.instagram.com/reel/DJZhB7supOT/
https://www.linkedin.com/posts/thewellto_the-well-connects-toronto-through-retail-activity-7310631648348250112-VXCc?utm_source=social_share_send&utm_medium=member_desktop_web&rcm=ACoAAAL1NzwBlPbaLC6JgOza99mmsB5NLzQNiDQ
https://www.linkedin.com/posts/thewellto_the-well-connects-toronto-through-retail-activity-7310631648348250112-VXCc?utm_source=social_share_send&utm_medium=member_desktop_web&rcm=ACoAAAL1NzwBlPbaLC6JgOza99mmsB5NLzQNiDQ
https://www.linkedin.com/posts/thewellto_the-well-connects-toronto-through-retail-activity-7310631648348250112-VXCc?utm_source=social_share_send&utm_medium=member_desktop_web&rcm=ACoAAAL1NzwBlPbaLC6JgOza99mmsB5NLzQNiDQ
https://www.linkedin.com/posts/thewellto_the-well-connects-toronto-through-retail-activity-7310631648348250112-VXCc?utm_source=social_share_send&utm_medium=member_desktop_web&rcm=ACoAAAL1NzwBlPbaLC6JgOza99mmsB5NLzQNiDQ
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Leased To Notable Tenants Including:

Founded in 1986, Toronto-based Quadrangle is an architecture and interior 

design firm known for strong client relationships and a diverse portfolio 

spanning commercial, residential, media, and retail sectors, with expertise 

in master planning, accessibility, and sustainability.

The Toronto Star is a Canadian English-language daily broadsheet owned by 

Torstar Corporation's Daily News Brands division.

Index Exchange is a global advertising marketplace where premium

digital media companies sell their ad impressions to programmatic

buyers.

Netflix is a subscription-based streaming service that allows

members to watch TV shows and movies without commercials on an

internet-connected device.

Dyson, founded by British inventor James Dyson in 1991, is best 

known for its top-tier vacuum cleaners and also sells award-

winning hand dryers, bladeless fans, heaters, and hair dryers.

Unity is an online platform company that specializes in virtual and

augmented realities, most well known for developing the technology

and platform for Pokemon Go.

Intuit Inc. is an American company specializing in financial software, known 

for TurboTax, QuickBooks, Mint, Credit Karma, and Mailchimp.

PointClickCare provides a unified platform combining rich post-acute data 

with a broad care network, delivering real-time insights to improve patient 

management, care transitions, and network efficiency across the healthcare 

continuum.

Financeit is a market leading point-of-sale financing provider services the

home improvement, vehicle and retail industries.

Warner Music Group (WMG) brings together artists, songwriters, and

entrepreneurs that are moving entertainmentculture across the globe. It

operates in more than 70 countries through a network of affiiates and

licensees.

Konrad is a global digital agency that helps diverse clients capitalize on 

digital opportunities, backed by over a decade of experience and a team of 

250+ experts.

Founded in 1979, Middlefield is an asset management company 

offering innovative investment solutions across sectors like real 

estate, healthcare, innovation, sustainability, infrastructure, and 

energy.

Woodbourne is a leading Canadian investor, operator, and developer of 

urban real estate, including apartments, seniors’ housing, student housing, 
and self-storage.

The Well offers approximately 1.2 million square feet of 

flexible, high-quality office space.

Office Space
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Ground Floor Plan

AVAILABLE

Wellington Street
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The 
Dorset

Front Street

UG01

4,463 SF

Indigo
UG04

16,034 SF

Daycare

UG21

3,841 SF

La Plume
UG02

2,969 SF

Bridgette

Bar

UG13

2,070 SF
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UG14-17
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Adidas
UG43

5,759 SF

UG26
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Lululemon
UG31/32 

3,235 SF

Sephora
UG34

3,465 SF

UG33 

1,057 SF

Prince Street Pizza 

UG29

1,559 SF

Quantum Coffee

UG23 

3,000 SF

Bailey

Nelson
UG07A

948 SF

Accent

& Co.

UG09 

1,014 SF

Rodd and 

Gunn
UG10/11 

2,722 SF
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UG22
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Black

Toe

Running 

UG03
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Scotiabank
UG30 

2,256 SF

Playa 

Bowls

Crumbl 
Cookies
UG41

1,940 SF

De Mello
Coffee
570 SF
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SF

Suetables
UG07

1,830 SF

Mandy’s
UG05

1,756 SF L’Avenue
UG06

3,282 SF

LuLu Bar
UG12

1,442SF

Kit & Ace

UG18

2,563 SF

UG39

1,761SF
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Terrace Plan

AVAILABLE

Wellington Street
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Front Street

Terrace

Konrad - Office
29,573 SF

Arcadia 
Earth
SF03

17,501 SF

The 
Dorset

SF01

4,683 SF

La Plume
SF02

6,620 SF

Noyaa
SF04

6,066 SF

Sweat and 
Tonic
SF32

24,000 SF

Warner Music Group
SF50 

22,956 SF

LuLu Bar
SF10

4,271 SF

Skin Vault/ 

Evi Beauty 

05/08/09

6,532 SF

The Lab by 

Sweat & Tonic 

SF12

2,586 SF

Bridgette Bar
SF11 

6,408 SF

Live Well 
Dental 
SF47/48

3,271 SF

RBC
Royal 
Bank 
SF16

4,642 SF

Vie
Nail
SF06

1,316 SF

SF46
1,728 SF

R
o

o
m

1
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SF

Moon 

FlowerAzur 

Fit
SF44 

2,243 SF

Lumea

SF43

3,363 SF

Reformd 
Pilates Studio 

SF13

6,000 SF

SF45 

1,461 SF
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AVAILABLE

Front Street

Wellington Street
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National
LG13

24,276 SF

Shoppers 
Drug Mart

LG12 

16,000 SF

BMO
LG01 

4,545 SF G
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Muji

LG11 
3,739 SF

LG09 

1,190 SF

Mr.
Men Zone
Barber

LG07

955 sf

HealthOne
LG15

15,000 SF
Wellington 

Event Venue
LG14A

5,038 SF
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Lower Ground Floor Plan

Wellington Market
See page 11 for 

floor plan

LG08

889 SF
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Mo & 

More

999 SF
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Surprise

LG10
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The 70,000 sq. ft. market hall features a range of diverse 

offerings from the best local operators and other first-to-market 

options for diners to experience, including two Michelin Guide 

recommended restauranteurs. Fresh items, prepared food, and 

elevated fast casual options bring a gourmet experience to The 

Well. 

Meals are made to grab-and-go, but Wellington Market offers 

indoor and outdoor seating options for those that want to savour 

their meals in the space. The market also hosts a bar that gives 

visitors the option to  sit, sip and stroll. Known as The Pier, this 

central bar extends the liquor license across the space and 

operates extended hours into the evenings.

The 70,000 sq. ft space also includes The Wellington Event 

Venue. A 5,000 sq. ft hub for community engagement, culinary 

workshops, and corporate meetings.

With over 50 merchants to choose from, 

Wellington Market is an evolved market hall 

that offers unique culinary experiences in a 

single elevated space. 

70,000
sq. ft. with outdoor patio space and common area patio space 

50
unique vendors with a mix of 

prepared, fresh and 

packaged offerings

2
full-service restaurants 

770
seats

Wellington
Market

60k
average weekly traffic
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Wellington Market

AVAILABLE

Wellington Street

S
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d
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A
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e
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National

WM18

Taline

400 sf

WM19

BEAR Steak

Sandwiches

WM20

400 sf

WM33
Gus

Tacos

WM17

200 sf

WM11

200 sf

Wellington 
Event Venue

HealthOne

WM46

Bobby’s Burgers by 
Bobby Flay

WM44

Little Harvest

WM45

BHC Chicken

WM28

791 SF

WM38

Doraji

WM37

The 
Samosarie

WM36
RYUS

Noodle Bar

WM61

Little 
Harvest

WM41

Nord Lyon

WM24

Japadog

WM25

Rosie’s Burgers

WM26

Honestly Good

Chicken Fingers

WM27
Blue Claw

Lobster
Shack

WM23

Shake 

Therapy

WM59
The Pier

WM32

The Pier

WM22

Pokeworks
W

M
0
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S
o

b
r

M
a

rk
e

t

WM56

Ren

Sushi

WM30
Juice 

Dudez

WM57
Coti Coffee

WM55

PURPEL

WM50 
172 SF

WM48
Bumble

Balloons

WM49
Isabella’s

Mochi
Donut

Boutique

WM51 
Tanghulu

WM53
Big Fat
Cookies

WM54

Bagles

on Fire

WM01/02

MADO Café

WM03

Tong 
Mein W

M
0

4

C
h

a
ti

m
e

W
M

0
5

/0
8

P
a
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 T

h
e

 W
e
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WM15

Kao 
Kang 

by
Koh Lipe

WM16

Chen Chen’s 
Nashville

Hot Chicken

WM14

Lili 
Salads

WM12

The
Carvery

WM13

Canna

Cabana

WM10

Uncle Tetsu’s
Japaneses Cheesecake

WM31

Cheezed

W
M

3
9
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Front Street

WM52
Pika 
Pika

WM47
Cupcake 

Central

WM34

The Islands

WM35

La Cubana

WM58

187 SF
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For Wellington Market and The Well 

retail leasing inquiries

Mackenzie Bigioni 647-237-4386

mbigioni@riocan.com

Leasing
Team
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